EUROPEAN
TRAVEL
COMMISSION jaan oen.

=== SUSTAINABILITY
‘\ MOVEMENT

i\\\‘!{/’ [;EFg'i"INATlDN

Navigating EU Sustainability
Regulations:
A Guide for Destinations

Feeling the Pulse 0 June 2025



Todayos Expert s

Antonia Alomar ¥ TeodoraMarinska

EU Projects and Public Policy iz ) COO and Head of Public Affairs
Manager European Travel Commission
GDSMovement

Liisa Kokkarinen

Head of Sustainable Development
Visit Finland

EUROPEAN R /
TRAVEL o 2

COMMISSION — fW%

Guy Bigwood
Chief Executive Officer
GDSMovement

Ramune
Genzbigelyte- Venturi

Policy Officer for Tourism
European Commission




Agenda

. Welcome and Housekeeping

%001 DAAT 40AOAI #
Sustainability Agenda

I $AOOET AOEI 160
Regulations

NTO Perspective: Viskinland

EU Strategy for Sustainable Tourisn

Q&A



SUSTAINABILITY

‘\ MOVEMENT
About Us

The GDSMovement is a peopkpowered datadriven
international change agency that acts to catalyse secio
economic and environmental transformation in cities and

regions across the world.

,i \"& DIi]JSLTINATION

Our Mission

We empower people with the mindsetskill sets and toolsets
to create more regenerative destinations, events and
organisations

Our Services

GDS-Index

Benchmarking destinations and
leveraging data to drive
performance and impact

GDS-Consulting

Facilitating strategies, narratives,
and innovation for destinations &
events (for the visitor economy)

GDS-Academy

Educating and developing
changemakers

GDS-Forum

Building a dynamic, collaborative
global community

GDS-Insights

Researching trends to uncover and
define next practices




First, We Have A
Quick Question

€8 Vote in the Zoom Poll!

How confident do you feel about your

I xT AT A¥1T O Ul OO 1O
prepare for and comply withelevant
upcoming EU sustainability regulations?

From 1 to 5, with
1 = not confident at all
5 = extremely confident
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Mission

Strengthen thesustainabledevelopment of Europe as
a tourist destination and increase competitiveness
through knowledge gathering and sharing amongst
members and lobbying, as well as by establishing a
professional marketing platform for the successful

promotion of member countries in overseas markets.

Members

36 NationalTourismOrganisations
PrivateOrganisationgassociates)

Partners

UNWTOECETOAWTTCACI etc.
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Sustainability Agenda

2017

Sustainable Tourism in
Europe: Status Quo and
Common Challenges

AW

A @

2018

Tourism and Climate Change
Mitigation: Embracing the
Paris Agreement

EUROPEAN
TRAVEL
COMMISSION

2020 2022

White Paper on Rail Transport Signed the Glasgow
for International Tourism in Declaration
Europe
% [ o
2021 2023
First Edition Rail Tourism Awards Climate Action Plan
Handbook on Encouraging C2Y2NNRgQ

Sustainable Tourism Practices

Sustainable Tourism
Implementation: Framework
and Toolkit

events partnership

2024

Chapter Earth

5%

2025

Climate Action Planning
Framework

& 1V ANJ ddzaldl Ayl ofS
Guide to EU
Sustainability
Regulations




Rail Awards Apply now!
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A Destil na
Guide to the New
EU Regulations

Antonla Alomar 4 L L2 ' "r"' SRS Y ni o o ":A\F‘rg !.E;'h ikl gy 4 0

EU Projects and Public Policy Manager

Guy Bigwood
CEO and Chief Changemaker
GDSMovement




Europe Is Leading The Way

6The European Green Deal will transform the K8
Into a modern, resouredficient and

competitive economy. With climate action not
only a necessity, but also the greatest econo
opportunity of our tim&. 6

Ursula von der Leyen, President of the European Commissio

Sourcehttps://www.neste.com/newsand-insights/sustainability/sustainabilityeporting-under-csrd




EUROPEAN

Destinations are Moving Fast to Comply TRAVEL
In 2020 In 2024

82%

of GDSIndex destinations had a sustainability or regenerative strategy in place for
managingthe visitor economy

Source: Figures sourced from GId@&Iex evaluation results



Visitors are Sceptical

32%

Doubt the authenticity of sustainable
products and initiatives.

Trip.com Sustainable Travel Consumer Report 2024




"We have ecdriendly, EUROPEAN \
And | ’ -

' " TRAVEL —1
green practices Lo - i

Suprising?!

"All our hotels are
certified with our own
eco-label"

"Our cruise ships are
Zero Waste"

53% ofgreen claimswere vague, misleading or
unfounded

40% were unsubstantiated
EU Research, 2020

"We are the most
sustainable destination
in the world"

"Our fridges are CFC
Freée'

"Our agency is 100%
sustainable. We offset

all emission$s
Sourcehttps://ec.europa.eu/commission/presscorner/detail/en/ganda 23 1693



https://ec.europa.eu/commission/presscorner/detail/en/qanda_23_1693

A Destination's Guide to the New EU rorean o

TRAVEL

Sustainablility Regulations coMMISSION N

Published by th&sDSMovement in collaboration g" T S
with the European Travel Commission (ETC).

(0\ LMLN1 COMMISSION

It aimsto help tourismand events professionals
understand three key directives under the EU
Green Deal:

Corporate Sustainability Reporting Directive
(CSRD)

Empowering Consumers for the Green
Transition Directive (ECGTD)

Green Claims Directive (GCD) = guide e [T
1

A Destination’s Guide to the New EU Sustainability Regulations

\What tourism management organisations need to know




What the Guide Offers

Prepares tourism and event destinations for upcoming EU sustainabi
regulations

\

‘ Provides clear, practical guidance for compliance

\

‘ Supports risk management and builds resilience

|
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accurate, transparent communication

4

‘ Highlights new opportunities for sustainability and innovation

EUROPEAN
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What the Guide I1s Not? EUROPEAN \\fg

TRAVEL
COMMISSION f\

\Za_, — The guide is not perfect!

wsTur\ \BH ITY TRAVEL

AN S [Eizson Many things are still unclear
" | and not defined yet.

It will be updated as legislation
1 PR« , evolves and new regulations
‘  wBEY are released.

A Destination’s Guide to the New EU Sustainability Regulations

What tourism management organisations need to know




New Regulation

Corporate Sustainability Reporting

Directive (CSRD)
(2023/1/5/EC)

Objective:
A To make sustainability reporting comparable, reliable, and
mandatory, just like financial reporting

Focus:
A Requires large and listed companies to disclose detailed information
about their environmental, social, and governance practices
A Brings accountability and increased transparency to ESG effants
more greenwashing behind closed doors
A Based on double materiality

Target & Scope
A, AOCA AT I PATEAO8 Xoddd AiI DI TUAACG
A Reports must adhere to thEuropean Sustainability Reporting

Standards (ESRS)
A Updated by Omnibus Simplification in Feb 2025
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https://xbrl.efrag.org/e-esrs/esrs-set1-2023.html#d1e134-3-1
https://xbrl.efrag.org/e-esrs/esrs-set1-2023.html#d1e134-3-1

New Regulation

Empowering Consumers for the Green

Transition Directive
(2024/8/25/EC)

Objective:
A To protect consumers from unfair practices related to greenwashing
and enable them to make sustainable choices
A Amends the Unfair Commercial Practices Directive (UCPD) and
Consumer Rights Directive (CRD)

Prohibits:
A Making generic environmental claims without substantiated evidence

A Using sustainability labels without recognized certification or official
backing (seHcertified labels)

A Claiming overall ecdriendliness when only specific aspects are
sustainable.

Target & Scope
A Voluntary B2C (sustainability) claims and labels
A All companies active in the EU market
A September 27th 2026



New Regulation

. . . |
Green Claims Directive |
(2024/825/EC) i |

Objective:

A To regulate and verify explicit environmental claims, including
voluntary ecelabels and sustainability statements

Focus:

A Requires independent verification and certification of environmental
claims before they are communicated to consumers.
A Claims must be

A Truthful

A Presentation must be clear, specific, accurate and unambiguous
A Backed by scientific data/methodology

Target & Scope
A B2C (sustainability) claims and labels
A All companies active in the EU market
A Legislation pending approval
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g : EUROPEAN s
Important Changes to Certification TRVEL S

ACC re d Itati O n FCertification bodies will need to be accredited, and audits need to be third

party verified
EGSTC, TSCA, Green Destinatiovigjo, Earthcheckand other big bodies

Re q u I re d already have or working for accreditation by their national accreditation body

FGDSIndex destinations have an unusually high average hotel certification rate
of 34.2%

T h e C h al I e n g e Fln a study of 82,301 European hotels, only 9.3% were certified*

FChanges are likely to increase the cost of certification. They will favour large
organisations over SMEs.

Ke u eStI O n EWill the regulation increase greenhushing and reduce certification?
y FHow can this be mitigated?

*Research from Dr Xavier Font, University of Surre



|l n Summary

New regulation sts out to provide:

Stricter
requirements
for
substantiation
and
transparency

Bans on
vague,
unqualified
environmental
terms

What 0s

Rise In
enforcement
actions

Requirement
for third-party
verification

Cd

RELT r%
COMMISSION |

International,
national and
EU Standards




What's at Stake? oA
Risk of Doing Nothing. Benefit of Being in Action TRAVEL

COMMISSION

Legislation will require the tourism and events industry to significantly improve transparency,
sustainability reporting, and environmental claim management.

Exposure to
greenwashing
accusations

Lost competitive

Fines and legal action
advantage

Attract more eco-
conscious visitors and
clients

Enhance brand
reputation and trust

Improve access to
financing




Doing Nothing is Not a Strategy!

Recommended Actions for Destinations

EVALUATE

FElmpact of
legislation and
greenwashing
risks

ECurrent claims and
status

FWork required for
compliance

MAP

FEDevelop a
compliance
roadmap

EWork with internal
and external coms
teams

CERTIFY

FEDevelop an
accredited
certification
strategy for
businesses

Elncrease focus on
achieving
certification for
the DMO and
Destination

EDUCATE

FRaise awareness
and storytelling
skills across the
destination

FEShare learnings

EUROPEAN
TRAVEL
COMMISSION

SUPPORT

Fldentify and
promote funding
to support
businesses with
compliance

MONITOR

FAudit your
I OCAT EOA(
processes and
claims

FAssess the
destination wide
compliance




NTO Perspective:
Visit Finland

Liisa Kokkarinen

Head of Sustainable Development
Visit Finland




Liisa Kokkariné .
Online :

DECENT WORK AND
ECONOMIC GROWTH
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SUSTAINABLE Travel industry
TRAVEL

Q' FINLAND" In Finland

BUSINESS N
FINLAND @ Visit Finland

Preparingfor
CSRD, ECGTD, GDC
complience



Transparency
andcredibility
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fwith EU regulatior
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e with EU regulatior

Deepening coop wi
certification bodies
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e with EU regulatior
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e with EU regulatior
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Takinga rain checkX
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EU Strategy for
Sustainable
Tourism
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Policy Officer for Tourism
European Commission




Towards new EU strategy for sustainable tourism:
building on a common vision & @mplementation

*/ EU Strategy for

Transition N stainable Tourism

Pathway
for Tourism
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Consultation launched!
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EU Strategy for
Sustainable Tourism

Targeted Consultation:
by 15 August 2025

European
Commission



https://ec.europa.eu/eusurvey/runner/TourismStrategy

Il What are we consulting on?

ENVIRONMENTAL
SUSTAINABILITY ANE SOCIAL SUSTAINABI
CLIMATE ACTION

DMO RESILIENCE

DIGITAL
TRANSFORMATION

SKILLS, SUPPORT

SMART TOURISM WORKFORCE

ACCESSIBILITY AN\ Joe o or —oanep

SOCIAL INCLUSION

A SHARED BRAND F(
EUROPE o

@
n Europear i
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. THE EUROPEAN COMMISSION

> TOURISM

STITIT Illll 1

; Encouragm?
Making companies ithe exchange prachces
more competifive | and building capacity | Producing legislation

EC supports destinations in
sustainabllity path by:

Capacity building & pedb-peer exchanges
Dialogue forums for destinations

TAT expert group work:

Task force on unbalanced tourism

Task force on sustainable destination management
and regenerative tourism

< < X X X

X Supporting statistical framework and work on
sustainability indicators (EU Tourism Dashboard,
Tourism Flagship under Technical Support
Instrument)

X Promoting a shared brand for Europe, with ETC
support: sustainable, inclusive and safe destination

x Research and surveys on trends and travel sentimel

ﬂ European
Commission



50 Best Practices

Download the Compilation of

and

SUSTAINABLE

EU TOURISM

Shaping the Tourism of Tomorrow
n

The initial spark for the development of tourism
camein the 19905 with the bid for the 2006 Winter
Otympics, which spurred the development of the

and residents were largely in favour
of the development of tourism, but at the same

(5343518 ovemight stays) in 2023, generating

around 10% of GDP and 10-12% of employment.

Around 60% of guests are domestic.
With the crisis of the automobile industry in the

1990s, the city began a transformation that sought
to move away from being a purely industrial city.
time it was particularly important to them to

experienced stable growth, with 2,175 221 arrivals
preserve the authenticity of the city.

tourist infrastructure. Since the Games, Turin has

Context & Background

Key Challenge

and

Adoption of a tourism strategy and monitoring framework; Stakeholder
product development, Digital solutions

(Creating local added value through tourism.

Type of Solution

f
s
[
&
g

Covered |
of new and advanced technologies in tourism;
Maintenance and conservation of cultwral heritage

Gastronomy,
DMO | Consortum with 77 members, of which

97% are public and 3% are private.

2
=
Z
=
T
=
=
o
<
o
(-9
i
v
[
o

Population | 2208370 in 2020 {Metropolitan
Type of Tourism | Mountain; Rural, Cultural, City,
Main Stakeholders Affected | Local authorities/
govemment; Restaurants and bars; Other tourism
service providers; Technology providers.

policies to accelerate the transition to sustainable
and resilient tourism.

Size of the Tourist Area | 6821 km?
area)

Type of Destination | Urban
(Metropolitan area)

Territorial Level | NUTS 3

Case Classification

8
X
)
2
]
v
w

Business;

BEST PRACTICES
%3] SUSTAINABLE

Shaping the Tourism of Tomorrow

EU TOURISM

t

ism projec

Sustainable EU
Tour
50 best practices addressing
31 concrete challenges faced
by European DMOs
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#EUTourism

DMO Twinning Workshops

11-12 March: Diversifying tourism
26-27 March: Smart solutions

8-9 April: Governance & collaborative approaches

Upcoming Webinars

@ 4 June: Unlocking EU funding for sustainable and resilient tourism

16 June: Building capacity and fostering cooperation in tourism

) 30 June: Practical tools for twinning and cooperation

ﬂ European
Commission



_ _ _ #EUTourism
Forum on unbalanced tourism at destinations

European '%.'
- Union My profile ~~
EU Tourism Platform

Policy - 3 E: 3 c Funding and - Knowledge and = Interactive
framework actions support learning map

Community ~ Calendar

S @w o
ARTICLES | 09 May 2025

When Too Much Becomes Harmful: Rethinking
Unbalanced Tourism in Europe

This article explores the findings of a 2022 European Commission
study on unbalanced tourism growth, highlighting how overcrowding in
top destinations harms residents and sustainability .

Categories

Adventure tourism . Coastal, maritime and inland water tourism
« Cultural tourism « +65 more

- @m0
ARTICLES | 06 May 2025

Unbalanced Tourism Growth in Europe:
Understanding Pressures, Impacts and Sustainable
Pathways

Unbalanced tourism growth in Europe has re-emerged as a major

challenge following the post-COVID rebound in travel, especially in
popular destinations where local infrastructure and

Categories

Adventure tourism . Coastal, maritime and inland water tourism
- Cultural tourism . +65 more

— European
Commission




TOURISM OF
TOMORROW
DATA DRIVEN

HUB

Creation of a Competence Centre to Support data
management in tourism destinations

Build a knowledge Provide tailormade  Integrate results  Upscale beyond the Implement the
support scheme  digital solutions and and learnings into  partnership and build Centre and

to assist EU data for DMOs and  a business plan to a datadriven tourism ensure its
tourism tourism SMEs set up and sustain community continuity
destinations the Centre

h”//////’

European
= Commission

D3HUB Competence Centre (d3htdimpetencecentre.eu) ;




B, Innovative actions
' rojects
.S u S ta I n.a- b I e & EUROPEAN URBAN INITIATIVE We supports urban authporities n:lexperiment with bold and innovative
Innovative urban

destinations

Sustainable tourize— Country - EUl-1A Cau 2 -~ EU objective -

Coimbra Ongoing Valencia Ongeng Krakow Ongoing
Portuaal Soain Poland

u R BAN COIMERA ST LLM - COIMERA Sustainable Zeatropy MICE - Reshaping 3 rew conc=pt of SCT HUS - Codesisn the Futurs of sustainabiz
Towrizm Larse Lansuase Maodels MICE zuztainability under an LrSan sntroy culzurat sourizm

AGENDA Co-funded by e o
the European Union

information

About Urban Agenda Partnerships News & Events Library

<— Home

Copenhagen Ongoing Argiroupoli Ongeng Prato Ongoing
Denmark Creece Italy
CULTIGEN - CULture, Tourlsm, reGENeration CreCO - Green Cultural Oases ESIC - Experience Prato Industriat Culture

through innovative digital solutions and
sowernance platforms

Sustainable Tourism =3

o e
amle
-
B
I% ‘ Final Action Plan of the Sustainable Tourism Partnership

>

Ravenna Omngoing
I==ty

FOOTPRINTS - Facilitation, Orsanizaton,
Oppoctunities into 3

Tourists /Temporary citizens” urban Platform,
Nuzging PonsH Pours, ity
Invoivement, Time saving by Soft mobility

Sustainable Tourism | UAEU Innovative actions projects | EUI




Capacity building opportunities for cities




